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Response to 
pandemic

Paradoxically, even with their doors shut, museums have never been 
more accessible. The offer of virtual tours, collections, videos and 
conferences is immense, and it is growing every day. It is as if the 
COVID-19 outbreak triggered innovation beyond digital solutions that 
overarch to supporting community resilience. Smaller museums without 
state-of-the-art technology are demonstrating outstanding resilience by 
finding other ways to reach their publics, sometimes with something as 
simple as a hashtag. Our field is being forced to change at an accelerated 
pace. We have the opportunity and the power to make the end of this 
story better than it can otherwise be.

Suay Aksoy President ICOM

https://icom.museum/en/covid-19/

https://icom.museum/en/covid-19/


Museums Day



Digital Attitudes and Skills for Heritage Survey

Sector needs during lockdown

• Marketing and communications – 27%
• Creating content – 26%
• Community – 18%
• Strategy – 11%
• Events and activities – 8%
• eLearning – 7%
• Working online – 2%
• Data – 1%

https://www.heritagefund.org.uk/stories/digital-attitudes-and-skills-
heritage-what-we-have-learned-so-far

https://www.heritagefund.org.uk/stories/digital-attitudes-and-skills-heritage-what-we-have-learned-so-far


Audience Engagement – Per/Post-COVID World

• Start with a simple plan with attainable goals

• Go one week at a time to plan, then build from there

• Experiment, try new platforms and the crazy fun ideas you always 

had

• Go for a checklist – more adaptable

• Look at results - can influence a final digital strategy

https://twitter.com/erinblasco/status/1240601838304534529

https://twitter.com/erinblasco/status/1240601838304534529
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Taxonomy of Social Media

• Social Connect
• Facebook

• Discord

• LinkedIn

• WhatsApp

• Social Feeds
• Twitter

• Instagram

• TikTok

• Social Archive
• Tumblr: blogging

• Flickr: images

• Pinterest: images

• Vimeo: video

• YouTube: video

• Soundcloud: sound

• Sketchfab: 3D models

• Roundme: spherical images









TikTok

• Short Videos
• Lip sync 3-15 seconds

• Looping video 3 – 60 seconds

• Creation through the mobile 
application

• Younger audiences

• Time Pearce – snail jokes at the 
Carnegie Museum of Natural History

• Light-hearted nature of the videos

• Took off when moved his videos to TikTok

https://www.tiktok.com/@carnegiemnh?lang=en

https://www.tiktok.com/@carnegiemnh?lang=en
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Terms of Service

Specifically, when you share, post or upload content that is covered by 
intellectual property rights on or in connection with our Products, you 
grant us a non-exclusive, transferable, sub-licensable, royalty-free and 
worldwide licence to host, use, distribute, modify, run, copy, publicly 
perform or display, translate and create derivative works of your content 
(consistent with your privacy and application settings). This means, for 
example, that if you share a photo on Facebook, you give us permission to 
store, copy and share it with others (again, consistent with your settings) 
such as service providers that support our service or other Facebook 
Products you use.This licence will end when your content is deleted from 
our systems.

https://www.facebook.com/legal/terms

https://www.facebook.com/help/325807937506242?ref=tos
https://www.facebook.com/help/1727608884153160?ref=tos
https://www.facebook.com/legal/terms


Header 1

“When you upload or post Content to YouTube, you 
grant: to YouTube, a worldwide, non-exclusive, royalty-
free, transferable licence (with right to sub-licence) to 
use, reproduce, distribute, prepare derivative works of, 
display, and perform that Content in connection with the 
provision of the Service and otherwise in connection with 
the provision of the Service and YouTube's business, 
including without limitation for promoting and 
redistributing part or all of the Service (and derivative 
works thereof) in any media formats and through any 
media channels;” 
https://www.youtube.com/static?template=terms

https://support.google.com/youtube/answer/2797468
https://www.youtube.com/static?template=terms
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Empathetic Engagement

• Support & collaborate with other organisations that have capacity to do 
more than you – sharing is as important as creating

• Join in on global movements
• #museumsathome, #collectionsunited, #localmuseumsunite, #museumofme, 

#creepycollections

• Stimulate engagement and conversations, but be responsive
• Even @TheMERL is quiet the last few days

• Be sensitive to the world around you, no tone-deaf posts

• "zombie identity" - look at and remove/realign irrelevant initiatives

https://www.peakexperiencelab.com/blog/2020/3/25/empathetic-audience-engagement-during-the-apocalypse

https://www.peakexperiencelab.com/blog/2020/3/25/empathetic-audience-engagement-during-the-apocalypse


People looking for – Social Connection

• Viewing Parties
• Netflix viewing parties, Facebook Viewing Party

• Live Streams with chats
• Monterey Bay Aquarium on Twitch using live cams & Animal Crossings

• CINE project live tour of monastery ruins with associated 3D models, virtual 
reconstruction, drone footage

• Matching historical content to the times
• Connecting emotions now with those in the past

https://www.digitaltrends.com/gaming/aquarium-animal-crossing-tours/

https://www.digitaltrends.com/gaming/aquarium-animal-crossing-tours/




People looking for – Personal Growth

• Children's activities

• Activities, expanding on in-museum engagement

• NHM – by topic (dinosaurs, crafting, gardening etc.) free & downloadable

• New skill facilitation/creation

• #timetomend (physical, therapeutic, sustainable) - Climate Museum UK

• #kindnessbypost – Letter Writing skills – Postal Museum

• #IsolationCreations – Ashmolean Museum

• Lectures – short & fun with experts

• Cocktails with a Curator – The Frick Collection on Youtube

• Heritage at Home series – discussions with panel of experts, Q&A

https://www.postalmuseum.org/blog/letter-writing-activities-in-lockdown/

https://climatemuseumuk.org/2020/03/13/timetomend/

https://www.nhm.ac.uk/take-part/try-this-at-home.html

https://www.frick.org/interact/miniseries/cocktails_curator

https://www.facebook.com/OpenVirtualWorlds/

https://www.ashmolean.org/isolationcreations

https://www.postalmuseum.org/blog/letter-writing-activities-in-lockdown/
https://climatemuseumuk.org/2020/03/13/timetomend/
https://www.nhm.ac.uk/take-part/try-this-at-home.html
https://www.frick.org/interact/miniseries/cocktails_curator
https://www.facebook.com/OpenVirtualWorlds/
https://www.ashmolean.org/isolationcreations




People looking for – Making a difference

• Not strictly audience engagement, but will help the public to 

know your values

• Makers to givers - #Masks4all

• Museums gardens growing food for local food banks, how-to guides to 

start your own food garden – Old Salem Museum and Gardens

https://masks4all.co/

https://www.oldsalem.org/

https://masks4all.co/
https://www.oldsalem.org/


People looking for – Stress Relief

• To look forward to or engage in

• #DougieDraws - CPKMuseums

• #hastagthecowboy – Nat'l Cowboy Museum

• #MetTwinning – The Metropolitan Museum of Art

https://www.artuk.org/discover/curations/dougiedraws

https://twitter.com/ncwhm

https://www.theartnewspaper.com/interview/the-metropolitan-museum-of-art-has-gained-almost-200-000-social-media-followers

https://www.artuk.org/discover/curations/dougiedraws
https://twitter.com/ncwhm
https://www.theartnewspaper.com/interview/the-metropolitan-museum-of-art-has-gained-almost-200-000-social-media-followers







