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Impact on Heritage

• 90% of museums closed their doors 
during the crisis (~85,000)

• 10% report they may never reopen

• The financial impact is likely to be 
high (UK - HLF):

• 91% of respondents said 
they’ve had to cancel events

• 69% are being affected by loss 
of revenue

• 82% of organisations reported 
high or moderate risk to their 
long-term viability.

UNESCO report Museums Around the World in the Face of COVID-19
How the coronavirus (COVID-19) is affecting the heritage sector

https://unesdoc.unesco.org/ark:/48223/pf0000373530
https://www.heritagefund.org.uk/blogs/how-coronavirus-covid-19-affecting-heritage-sector
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• Paradoxically, even with their doors shut, museums 
have never been more accessible. The offer of virtual 
tours, collections, videos and conferences is immense, 
and it is growing every day. It is as if the COVID-19 
outbreak triggered innovation beyond digital solutions 
that overarch to supporting community resilience. 
Smaller museums without state-of-the-art technology 
are demonstrating outstanding resilience by finding 
other ways to reach their publics, sometimes with 
something as simple as a hashtag. Our field is being 
forced to change at an accelerated pace. We have the 
opportunity and the power to make the end of this story 
better than it can otherwise be.

• Suay Aksoy – Former President of ICOM

• https://icom.museum/en/covid-19/

https://icom.museum/en/covid-19/


Heritage Response

• The museum sector reacted very rapidly in developing its 
online presence

• Social Media platforms expanded online reach for 
museums rapid response)

• Post content at higher frequencies

• Gather community knowledge

• Using different museum staff to engage with the 
public in a changed voice

• Create hashtags for new audiences to create under

• Discover new platforms to expand reach

• Museum websites source for formal information, 
resources, blogs (slower response)

• Proof of digital divide

• 5% of museums in Africa and Small Island 
Developing States (SIDS) were able to provide online 
content

UNESCO report Museums Around the World in the Face of COVID-19

https://unesdoc.unesco.org/ark:/48223/pf0000373530


Digital Attitudes and Skills for Heritage Survey

• Sector needs during lockdown

• Marketing and 
communications – 27%

• Creating content – 26%
• Community – 18%
• Strategy – 11%
• Events and activities – 8%
• eLearning – 7%
• Working online – 2%
• Data – 1%
https://www.heritagefund.org.uk/stories/digital-attitudes-and-skills-heritage-what-we-have-
learned-so-far

https://www.heritagefund.org.uk/stories/digital-attitudes-and-skills-heritage-what-we-have-learned-so-far
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Museums at Home

• Museum content curated and delivered through 
the web

• Digital exhibits, digital reconstructions, mapping, 
digitised objects (3D & 2D)

• Delivered through Live events and tours, online 
exhibits, virtual museums
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Museums without 
Walls

• Museums curating their locality, not just the 
objects and stories within the museum

• Creating through online mapping, virtual 
tours, digital reconstructions

Katy Firth - in affiliation with Stromness Museum for Orkney 
Science Festival 2020. The tour is called 'Graemsay Ahead'
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Museums after lockdown

• Focus on audiences outside 
museum's walls does not end

• Social distancing measures within 
museum spaces

• Interactives within safety measures

• Use own devices, "No Touch" 
interactives (touchscreen, VR)

• Continue to rely on community as 
contributors - knowledge base

• History, heritage AND skills 
(digital youth)

https://www.aam-us.org/2020/07/03/leveraging-smartphone-technology-to-
protect-museum-visitors/

https://www.aam-us.org/2020/07/03/leveraging-smartphone-technology-to-protect-museum-visitors/


Digitally Enhanced Museum

• Use of own smartphone in museum for 
additional content

• Using small local computer and wifi to 
connect

• Can deliver content irrespective of 
connection

• £100-£200 micro computer

• No downloadable app, no hardware 
given to visitors

• Now perfect tool for safety measures 
because it is owner's device

• Video streaming, 3D models, VMI, 
webinars could run from it

• Using communities' skills and 
hardware

https://www.aam-us.org/2020/07/03/leveraging-smartphone-technology-to-
protect-museum-visitors/

https://www.aam-us.org/2020/07/03/leveraging-smartphone-technology-to-protect-museum-visitors/

